Abstract: "Internet + financial" mode of P2P platform developed rapidly in China, however, in universities where there was a high concentration of college students, it "encountered the cold". In order to find out the reasons, the authors identified factors influencing the willingness to use Online Peer to Peer lending for college students, taking students in Jiaxing University as an example, from the following four aspects as college students' cognitive dimension, college students' consumption, Online Peer to Peer lending transaction dimension and Online Peer to Peer lending platform dimension, with a total of 11 potential factors, by using the combination method of qualitative research and quantitative analysis.
Introduction
According to China's national bureau of statistics, the number of students enrolled in ordinary colleges and universities reached 27,536 in 2017. Salaries for college graduates have also grown steadily in recent years. Keynes (1936) proposed in the general theory of employment, interest and money that consumers' future expected income would increase the level of current consumption expenditure. It can be seen that college students have a strong demand for advanced consumption and also have some advanced consumption strength. Wang Dongjing (2016) pointed out in the analysis of college students' P2P consumption psychology that college students were willing to accept new things and pursue fashion personality and were easy to keep up with the joneses. Because of the advantages of low application threshold, small amount of funds and simple procedures, P2P lending has a strong attraction for college students. However, in recent years, P2P lending platforms have been tepid among college students. On one hand, Tao Jingwen (2016) pointed out in the status quo and research of P2P lending in China that there were risks such as unsound legal system, lax supervision and low credit access standards in P2P platform. On the other hand, Zheng Shuxun (2016) pointed out in the comprehensive risk management solution for college students' Internet short-term loans --a case study of Wuhan University students that college students' insufficient understanding of short-term Internet loans and poor risk identification as well as prevention ability led to a lack of trust between college students and online loan platforms. In view of this phenomenon, this paper took the students of Jiaxing University as an example to carry out the identification study of factors affecting the willingness of P2P loan use among college students, in order to explore the relevant factors affecting the willingness of college students to use P2P platform, so as to provide reference for solving the current situation of the confusion and overlapping in the P2P lending industry.
Index model of influencing factors of college students' P2P lending intention
11 factors are obtained: CL1(Responsibility and credit awareness), CL2(Assessment of repayment capacity), CL4(Understanding of online peer-to-peer lending), CS3(Extra savings), CS5(Consumption concept), CS6(Consumer demand), TP3(Loan interest), TP5(Loan and repayment method), PP1(Reputation of platforms), PP2(Safety of platforms), PP5(Convenience of operating) in 4 fields--cognition level of college students, consumption of college students, transaction of peer-to-peer lending, platforms of peer-to-peer lending. The model of 11 factors in 4 fields is built as follow. In the framework model, the dependent variable is P2P lending use willingness for college students, which includes the following four aspects as college students' cognitive dimension, college students' consumption, Online Peer to Peer lending transaction dimension and Online Peer to Peer lending platform dimension. And the independent variable is the 11 factors under the 4 dimensions, what is, P2P lending awareness, self-assessment, responsibility consciousness, consumption demand, consumption concept, security of consumption, interest, reimbursement ways, network security, publicity and convenience.
Data collection
By adopting the Liket five-foot scale method, we designed a one-to-one questionnaire for each factor for a more reliable questionnaire. In the sampling survey of college students, a total of 367 questionnaires were issued in the form of a universal questionnaire designer (sojump.com), and 365 copies were recovered, among which 352 valid questionnaires were issued, with an effective rate of 96.4%. Among them, male accounted for 35.91% while 64.09% are female. The number of people who have used P2P lending platforms accounted for 18.1%, and the number who has not used P2P platforms is 71.9%.
Data analysis and test
We used SPSS19.0 statistical software to conduct quantitative statistical analysis of the data. Among them, the results of reliability analysis and validity analysis are the reliability analysis of this study, while the results of correlation analysis, regression analysis and hypothesis analysis show the correlation between various factors and the willingness of college students to use P2P lending.
Reliability analysis
There are 11 influence factors of this research which also are the dependent variables, what is, P2P lending awareness, self-assessment, responsibility consciousness, consumption demand, consumption concept, security of consumption, interest, reimbursement ways, network security, publicity and convenience. We tested the reliability of explanatory variables through SPSS software, and found that the overall reliability of Alpha scale was 0.787>0.70 which indicated better reliability of data. Therefore, the scale built in this study has good reliability and stability, which is in line with the research needs.
Validity analysis
Validity analysis is also called effectiveness analysis, that is, analyzes the degree of the final results' response to the preset considerations. In this paper, the validity of the scale was verified by factor analysis. The feasibility of factor analysis is evaluated based on the results of KMO and Bartlett sample measurement test. The higher the KMO value of the sample, the higher the feasibility of factor analysis is. Experience shows that it is not suitable for factor analysis when KMO≤0.7. Factor analysis can be done fairly when 0.7≤KMO≤0.8.The factor analysis is appropriate while 0.8≤KMO≤0.9. If KMO≥0.9, it is very suitable for factor analysis.
We conducted a validity analysis of the survey data through SPSS software. Based on the scale of KMO sampling adequacy measure inspection and Bartlett test of sphercity, it is concluded that the selection of scale and data KMO value is 0.824 > 0.8, which shows strong partial correlation between each variable, thus the scale is suitable for further analysis of the factors. In addition, Bartlett test of sphercity value is 929.879 and the significance P value is less than 0.01, indicating that the data matrix is not the identity matrix and the questionnaire has a good validity.
Correlation analysis
Correlation analysis is mainly used to measure whether there is a certain connection between different measurement items or not. By observing the correlation coefficient in the correlation analysis, we can not only know the closeness of the variables studied, but also know the action direction of the variables, thus laying a foundation for the subsequent regression analysis. This paper mainly uses the basic Pearson correlation analysis method to test the correlation between the variables in the research model. If the correlation coefficient is positive, it indicates a positive correlation between the variables and a negative correlation. The absolute value of correlation coefficient indicates the strength of the relationship between variables. See table 2 for details. 
Regression analysis
Through the correlation analysis of the willingness to use P2P platform and the 11 influencing factors, we cannot determine whether there is a causal relationship between the two kinds of phenomena, but only conclude that there is a significant positive relationship and a close degree between the variables. The regression analysis shows the direction of the relationship at a deeper level, and explores whether there is a causal relationship between the variables at a deeper level, and at the same time determines which factors the explanatory variables are leading to the change of the dependent variable, as well as the size and direction of the influence. Therefore, in order to further verify whether there is a causal relationship between variables in the model, we made a regression analysis, as shown in table 3. The regression equation is as followed. Use intention =-0.78+0.349*platform security +0.212* consumption concept +0.204* consumption demand -0.146* responsibility awareness +0.101* P2P lending awareness +0.099* interest Therefore, the six elements of platform security, consumption concept, consumption demand, responsibility awareness, P2P awareness and interest have a significant impact on the usage intention of P2P lending.
Hypothesis testing
Based on correlation analysis and regression analysis, 11 hypotheses were verified. The analysis results show that the ten factors of P2P lending awareness, self-assessment, consumption demand, consumption concept, consumption security, P2P lending interest, repayment mode, security, popularity and sense of responsibility have significant positive effects on the willingness of contemporary college students to use P2P lending. The two factors of convenience have no significant impact on the customer experience. The specific verification results are shown in table 5. 
Summary
Through data analysis and hypothesis verification, we found that five factors, including platform security, consumption concept, consumption demand, P2P lending awareness and interest, have significant positive correlation with their usage intention when college students choose P2P lending platform. Responsibility awareness is negatively correlated with willingness to use it. There is a strong positive correlation among the three factors of consumption security, repayment mode and popularity and their willingness to use, while the factor of convenience has no obvious influence on their willingness to use.
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